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victoriaALIVE

ABILITY
LINKS

INCLUSIVE
VOLUNTEERING

EVERYDAY
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The Victoria ALIVE project...

victoriaALIVE

aims to increase the involvement of people with a disability in the Victorian
community sector through volunteering over the course of 2018 and 2019

The Victoria ALVE

of the Victorian Government.

Victoria AL

I\

victoriaALIVE

Ability. Links. Inclusive Volunteering. Everyday.

www.victoriaalive.org.au

\’ volunteering
VICTORIA

LEADING
REPRESENTING

CONNECTING
SUPPORTING

Volunteering Victoria - Victoria Alive bookmark design

Volunteering Victoria - Victoria Alive DL Postcard

Volunteering Victoria - Business Card

Volunteering Victoria - Business Card

MEN \ WOMEN
25% 35.1%

AGED 15+ Senior Project Officer victoriaALIVE
' victoriaALIVE v°lunteering
i i P 03 8327 8501 VICTORIA
Over one third 27th E alive@volunteeringvictoria.org.au .
(35.1%) of women ) L 2/491King Street, Camellia Sa yed
Australia Melbourne West, 3003 Vic . Py :
and over one ranks lowest wwwictoriaalive.org.au Marketing & Communications Officer
uarter (28.1%
gfmené ed;)S among OECD M +61 429 581806 | P +61429 581806
y countres for the c.sayed@volunteeringvictoria.org.au
years and over relative income -say 9 -0rg.
h.Ud °Y°'ded of people with I e S { A Ability. Links. Inclusive Volunteering. Everyday.
situations ) disabilities. Volunteering Victoria | volunteeringvictoria.org.au
because of their
disability.

Dominic Szeker
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Volunteering Victoria - Victoria Alive infographic design

Volunteering Victoria - Victoria Alive DL Postcard

Volunteering Victoria - Victoria Alive Business Card

Volunteering Victoria - Business Card

victoriaALIVE

Disability Rights

Of people with Of people with
Mental health problems and AR peop
; i disabilities have isabilitu i
mental illness are among the P'eopl.e. YVIth OfAustroUon adults o suobort a d|sob.|l|tg in
disabilities report will be affected by PP Australia use

greatest causes of disability.
Diminished quality of life and

&=
1.2 million

difficulties using

T
T
ABOUT 45%

mental illness at

94%

they need to
live in private

&

ONLY 4.4%

a wheelchair.

\’ volunteering
VICTORIA

Volunteeringuictoria org.au

public transport. some time in life.

reduced productivity residences.

Volunteering Victoria - Victoria Alive infographic design Volunteering Victoria - Victoria Alive infographic design Volunteering Victoria - Victoria Alive infographic design Volunteering Victoria - Pull Up Banner

Victoria Alive Launch prepared

for Volunteering Victoria Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

as a contractor




sSuno

Bundle Mo

Internet solutions
for your home

Who is Sumo?

Customer
Value Proposition

N © &

Internet Products
Value Proposition

EP B

Sumo animated Power point presentation

Sumo animated PowerPoint presentation

Sumo animated PowerPoint presentation

Sumo animated PowerPoint presentation

Technology
Options

Home Wireless
Broadband

Home Wireless Broadband
— what is it?

- ~,

h Y

Home Wireless Broadband

— benefits?
L e
Ky 1

Sumo animated PowerPoint presentation

Sumo Animated Power point presentation

Sumo animated Powerpoint presentation

Sumo animated PowerPoint presentation

Home Wireless Broadband
— simple plan

Sumo animated PowerPoint presentation

Animated Sumo Power point
prepared while confracting

for VIP

Sumo graphic created

Sumo graphic redrawn

Sumo graphic created

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




weeomeo BP \Wyndham Vale — coffee

BP Wyndham Vale pelmet artwork 7920mm x 550mm

'T-"

i

Mg
7920 i} e , Ezi\'\;ti;iw@“% //TCOﬂee
550 —— 3000 —— 1000 | ‘ - =
= 550 A |
3600
550 | B |

Pelmet mock-ups and measurements completed

Sandwich cabinet artwork 3850mm x 540mm

Frozen Oak machine and background completed job BP Wyndham Vale Coffeetime pelmet completed job

Above fridge new design completed job Sandwich cabinet completed job

Digital large format artwork

prepared for BP Wyndham Vale Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

and Coffeetime




LIVING OUR VALUES
EVERY DAY

HUMAN RIGHTS

UNDERSTANDING
DET’s VALUES

SEVR: OUR PEOPLE OUR SUCCESS

B e LIVING OUR
VALUES

{'} Leaversup EVERY DAY
@) e

S responsivenness.

\isggmoh, o e,

Show Your Values
Colours Day

THE
EDUCATIO RIA
\STATE .\ V&?‘:ﬂm,

DET's Values Campaign Poster | Vic Govt DET

DET's Values Campaign | Vic Govt DET

Education State Banner | Vic Govt DET

Education State | Vic Govt DET

DET’'S VALUES

2
"'" INTEGRITY
/\—'7\ IMPARTIALITY

Y]
%,’ RESPECT

E HUMAN RIGHTS

g, Yow 5

scenaRio one

)

RESPONSE CARD

RESPONSE

INVESTING IN OUR PEOPLE

THE DEPARTMENT OF EDUCATION AND TRAINING

VPS PEOPLE STRATEGY 2016-2020

N, P o

MESSAGE FROM THE SECRETARY

DET's Values Campaign | Vic Govt DET

DET's Values Response Cards | Vic Govt DET

People Strategy Report | Vic Govt DET

People Strategy Report | Vic Govt DET

2017 Victorian
Learn Local
Awards

4 Thursday 31 August 2017

A Malvern Town Hall
@

B-X

2017 Victorian
Learn Local Awards
Nominations Open
Apply Now
Closing 9 June

ll e
Learn Ebucation, Vo-u
= Local TATE e

<

. 2017 Victorian Learn Local Awards h
Learn

£

b

Nominations Open, Apply Now
Closing 9 June

W Local

\sigroh, Flens
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2017 Victorian
Learn Local Awards

The Ro Allen Award
Recognising Pre-accredited Learner Excellence

WINNER

Christie Sinclair
Banksia Gardens Community Services

\Em?rum\ Learn

- Local

Learn Local Booklet | Vic Govt DET

Social media, web & print files
prepared for Department of

Education and Training

Learn Local Social MediaTile | Vic Govt DET

Learn Local Website Banner | Vic Govt DET

Learn Local merged certificate | Vic Govt DET

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




T T T

Lunchbox $15

&
==
MLC SUPER GREEN
ik One Organic Green Bomb, Crispy Green Apple,
Organic Coconut Water.
germmeaTe oF BANANA NUT

One Organic Peanut Bomb, Organic Banana,
Organic Almond Mik, Unsalted Peanuts.
STRAWBERRY OATS SHAKE

One Organic Berry Bomb, Juicy Strawberies,
Organic Coconut & Aimond Mik, Oats,
SUNSHINE PINE

One Organic Chai Bomb, Sweet Pineapple,

'NETWORKING MEETING
"THURSDAY 4TH MAY
LUCKY DOOR PRIZE ~ DRINKS & CANAPES.

(GUEST SPEAKER SEARON MORRIS

SWEET MELBERY FRESH Organic Coconut Mik, Maple Syrup.

One Organic Berry Bomb, Sweet Organic GREEN MANGO TINGLE

Canteloupe, Organic Coconut Water. One Organic Green Bomb, Tasty Mango,

CARROT CAKE Juicy Strawberries, Organic Coconut Mik

One Organic Chal Bomb, Organic Banana, MAKE UP YOUR OWN SMOOTHIE
Organic Carrot, Organic Coconut Mik. Using one of our Smoothie Bombs with your

THE CLASSIC CHOC SHAKE selection of fruit & mixer (Coconut Water, Almond Mik,
One Organic Cacao Bomb, Organic Banana, Coconut Mik or Soy Mik)

Organic Aimond Milk, Organic Chocolate. Q) 20 s 0 Facabook - GBD Smoothis

APRIL22

518 Handmade flatbread

+ salad + soda

NUTRITIONAL REAL FRUIT SMOOTHIES FOR YOUR HEALTH AND WELL BEING.
20 e e Vo A 301 \/ CERTIFIED ORGANIC + VEGAN * GLUTEN-FREE * RAW * ALL NATURAL + DAIRY FREE + PALM OIL FREE

Personalised Certificates | Snap CBD Smoothies Menu | Snap Creole Menu Poster | Shap CBRE Pull up Banner | Snap

5 Li ks ) e

e et

OUR MOTHER'S DAY CLASSIC - NETWORKING EVENT

my workouts

competition THURSDAY 4 MAY, 5PM - 7PM

ok LEVEL 34, 8 EXHIBITION ST, MELBOURNE
@ - @% LUCKY DOOR PRIZE - DRINKS & CANAPES

L BBt ) GUEST SPEAKER - SHARON MORRIS
CEO - OF THE MOTHERS'S DAY CLASSIC FOUNDATION

Major sponsors

ANNUAL
REPORT

CBA Christmas Card | Snap Links DL | Snap ECT Annual Report | Snap CBRE Networking Event Invite | Snap

sikkens AkzoNobel

Gift Voucher

Value /Treatment:

Message:
ountablty

/"

€
2
3
9

/e understand personable ThQ ExpiyDate:
customers 5§ 8 (¢ i Day Spa
communications o ife MacepoN RANGES HOTEL & Spa
ACCOMMODATION DAY SPA CONFERENCE WEDDINGS RESTAURANT Call or emall 1o book your appoiniment 03 5426 4066
Autowave
The natural choice for efficiency
—
Skkens #f Eco-Logical
Walll Signage | Snap Logo Design | Shap Sikkens Poster | Snap Gift Voucher | Snap

Design, large format and
artwork prepared for Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Snap - West Melbourne
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café | kinetic IVVY O

FITNE -
S5 ’;74.? o *
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FJP Safety Advisors
e
cafe kinetic Logo Design Ivvy Logo ReDrawn Lashed Logo Design FJP Logo Design

NASCO

. a
MacepoN RanGes HOTEL & Spa AUCTIONEERS 1

MMODATION | DAY SPA | C DINGS | RESTAURANT T—

“Excellence in Air Conditioning and Refrigeration”

Macedon Ranges Hotel & Spa Logo Design Nasco Logo Design The day spa Logo Design Premiair Logo Design

"

e~

- edge
Brighton = m
(( ‘F’w < contracting

YARRACHEM leur

Brighton Public Golf Course Logo Redesign Edge Logo Design Yarrachem Logo Design Oleum Logo Design

Logo designs created Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!
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Dulux
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InfraCOOL & T
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Dulux logo design Dulux packaging Dulux web & print support graphic Dulux sales rep polo

Due to ther large surface area and ange of exposure, ROOF SURFACES >
The Suns RADIATION is captura enormous amounts of the Suns energy and thus COOL ROOFS 1 COOL ROOF >'“
spread across visible offer significant gains in the energy efficiency of a structure. 400

Dulux

Project Examples Cool Roof

{oolour we soe) and InfraCool™refiects both Visible and
Invisible (mainly infra-red) Ivisible rays keeping surfaces COOLER

r 2%'C
= : E Total Solar Reflection,
P E o keoping surtaces up
- : : 10 20°C cooler
E H e Living zones remain
: E 'COOLER for longer,
1 - reducing cooling energy
: I: domand andcost. .
: =
Dulux web & print support graphic Dulux web & print support graphic Dulux product brochure

We believelin

tection with more: Systems Guide

Digital Reference Guide

. o . -

4

. InfracooL 33

%, Technology
! % 5
k) o u o
.
%, B
o &
RRC - m._,@..m*“M
|| sorox o com s swos 1 G a0 1|
Dulux product colour sample brochure Dulux product brochure Dulux product DVD Dulux sales folder

Total design and production
of Dulux new product launch Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

as a contractor




We believe in

Heat Refldive Coatings

Save Money

Improve
Occupancy comfort

Reduce carbon
based emissions

NI
Lo

mird COOL N\l

Technology.

Weathered Galv
Roofing 80+°C

CoolRoof |
20°C - 40°C cooler E

Dulux website banner flash ads

Dulux website banner flash ads

Dulux website banner flash ads

The need for Cool Roofs

Roofs are Solar Rudiators

Roofs represent 20-25% of Urban Surfaces ’% <

“ Gol Rock...can offse 24 billon fornes of GO, V
- tho aqiclont ofaking alf th cars inthe I
workloffthe road ”

“ The ofset provided by cooling urban surfoces afforcs
s a significant delay in dimate change ”

It makes sens

The benefits of Dulux* Cool Roof

Dulux web & print support graphic

Dulux website user interface

Dulux website user interface

InfraCoOOL ==

HEAT REFLECTIVE COATINGS

Subscrbe to
<o

Bocome an
INSTALLER.

S S
s
s

HEAT REFLECTIVE COATINGS

Subscrbe to
c 5
Bocome an
INSTALLER.

InfraCoOOL =<

HEAT REFLECTIVE COATINGS

Dulux website user interface

Website designs for
Dulux new product launch

as a contractor

Dulux website user interface

Dulux website user interface

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Dulux website user interface
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4 L st it hols
A & e [

=y

InfraCOOL™ InfraCOOL™

Heat reflective coatings Heat reflective coatings Heat reflective coatings

' g
4131/ scooL ®

Dulux instore billboard

Dulux trade poster

A
= | Mdve
S
@ (Ust
ender

[

t.ea-te | colours that shield fiom e sun

..colours that shield from the sun

Dulux trade brochure Dulux advertising award

Dulux instore display stand mock-up

InfraCOOL 5
o Before

Cool Roof Quote Calculator

Arange of InfraCOOL” colours from

Dulux® that keep your home coole:
Postcode 3018 @
Roof R-Value 175 |Go|
Colour Choce  TWhite 18 [Go)

% Lowes Cabon Foopint [ s
+ Q- Dl A COOLRO NENBRANE it o001 g enerr $ 725055 o)
e ST (D) ]
Redcnd A ot P $ [ 500
£

Total Estimated Saving PA §
(COzSavings) Btmaes T35 |
[o—
oty Remecomat  (_LEAM More
ey
ot

Dulux building photo editing work before

Dulux product information fiyer Dulux smart phone quoting app Dulux building photo editing work before

Instore wall display stands,
Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

app design, POS prepared for
Dulux new product launch




FAME Neon Colour Palette FAME Neon Effect

Foster’s Achieving Marketing Excellence

FOSTER'S

Tints How to Create the Neon Edge

The siory beélns ] m:cmm 25%Tint 50% Tint 100%Tint
White g! g gt 1
Run frg ] Brand Planning at Fosters
Planning Training
- % ] - 100% Tint 100%Tint 100% Tint 100% Tint
igh g i i Rich Black
50% Opacity 50% Opacity 25% Opacity 100% Opacity
Foster’s style guide Foster’s style guide Foster’s style guide Foster's powerpoint marketing presentation

The Propeller The Need for Growth

Links to Integrated Planning , Propeller Understanding Review ...

o N

Insights

The driving force behind building brands at / Annual
Fosters i the Brand Propeler | Planning
Atits cantr i the ciscipine of putting insight at o
the heart of everything we do. Business Commercial z
s Vision e

The Insight Generalion process ensures that Brand ~Priing Sirategy
A -Produclabilly enalysis
BRAND Channe e
Priorifisation ustomer .
Channel cusromzn .
INSIGHT
Customer Q

appropriate rgor is applied o everything we do
GENERATION H g Sales and Marketing 3 Year Horizon
E y Group LTP
 On/Off strategy

and tha our actvilies address the key mofivations
Compemor/ Market + Competilon Siratsgy) d’/\
- Channel Analysis. 04’
Challenge: Balancing the mix between equity and volume « Customer story (y3

of our consumers, shoppers and customers,

FAME

® The key reason to incorporate Brand
Vision as part of the Brand Planning
Rhythm is to ensure at one stage we are
pushing/stretching the growth possibilities

® Brand Vision provides the framework that
will propel what strategies and activities
that will drive top line growth of the brand
and in what ways are we anticipating and
shaping change

By having the Propeller as the primary input it
focuses our attention on not only what drives
consumers brand choices and consumption but
also what wins in store.

® When we envision the future, there are 3
major avenues of growth open to us:

The Propeller better focuses our strategic
initatives to help buid strong brands, drive top ine.
growth and in doing so will establish a more
profitable platform moving forward

Shopper

- Shopper Behaviour
«Visibity Drivers
~Key Issue summary
~shopper

+ Brand Equity Reinforcement
ind Enhancement

« Brand Equity Extension
« Brand Equity Evolution

FAME FAME

Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation Foster’s powerpoint marketing presentation

Brand Vision - Growth Pyramid Consumer Connection Planning Framework

Driving Connection The Vision guides our long term aspiration ...
o N o N

Based on the Seven Degrees of Freedom modsl the Growth Pyramid helps focus our brand stratsgy setting. We should always start
Codar

e e R S 7
o o e Core s oW o o e o S e rand . B+ Y vt ] cureent C (COMMITMENT) PROFILE & REVIST BRAND'S CONSUMER HEARTLAND 20% Category Core Ideology Envisioned future
iy Core val - should A iou: I - should
Driver of Growth b e e e o v ek Conmte] ore values - should be udacious goal - should be
New Brands. 2 brand o
- o s . Ko focaipo
[ Yot oo cc stRenGr oY SEGMENT (ATITUDES VS BSHAVIOUR) & NARROW FOCUS o o * ® ° o ° o o0 : : Auniy
————————————— Compats, a0 whethr e Seqment G s avkodral o ol yeii
E.g.: Disney ~ imagination, wholesomeness e a":}';“";;:j‘;m’::;;;‘;‘:ag‘l‘f;‘f‘”““”‘
e oesrs L' Y IERROGATES] rrioniv CONSUMER SEGMENT & ASSES RETURN-RISK OF IDENTIED CC GAS

Core purpose - should be: Vivid description:

‘ REIECTION RECEPTIVE ] RESPECTING ] COMMITMENT - oo

r— L Y oeres ] cc con: mrom consumes staateoy
Core Category Geography / Channels. New Couniries.

Crosto n 1
Newchames o0

| arculse the aiucdinal or behaviouralpatorm tha whl e grovn Drive Greater vevw ¥ E.g: Disney — will provide the best wholesome
_______ Behaviour Return - isney — make people entertainment opion across il entertainment
from Current Brand Eg: Disnoy —make paople happy experiences including home party, hotels, zoos,
Growanet [ JEVALUATERS ] ProGress ToWARDS CC GOAL (REVIEW 2 ADIUST) I
Grow Shre Connection
™

cruises, sports, website, and even neighbourhoods
G focus brand heart

Grow the core, ‘Share of Industry / Share of Throat

_Plssanoa e BrandVisoncorpurpe e 3 auccint whero wo believe wo could take the brand in the future, as 0pposed to the
Brand Essence wh ot brans defined n peoples i, O o:nm-bﬂ-lmunmhhwnm onnects with our consum
. Gnderae the RIDE Pann amewo o 1o Consamer Commocion

Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation

Work completed for
Fluid Design as a contractor Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




WERE
TALKING
SERIOUS
CEREAL

e feet to beat x ﬁ%’gn'}eag\\nnWE“
W
srnms»wm R ,

g see

or Ui ellll'll
Your competitive edge
2 3 KEENANS spontspowen

™ Essondon. Vic 3041 P03 70 3046

Planning forth fture with mt'
PAL R

e
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CALL
THE POLICE.
Nore TV g

i
dollrs g,

Recommended Retail Action.

Excelpet Trill retail brochure Excelpet Trill brochure inside Excelpet Trill brochure back

NOW WE'VE GOT SOMETHING ELSE
TO STICK OUR BEAK INTO

Excelpet Trill retail brochure Excelpet Trill brochure inside Excelpet Trill brochure back Sportspower retail brochures

Design and art direction while
working for George Patterson Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Advertising Agency




St George Oven brochure Colliers Jardine property brochure Colliers Jardine property brochure - front

Colliers Jardine property brochure - inside

MFB CFA - brochure - inside spread MFB CFA - brochure - inside spread 101 On Collins Property sale campaign Colliers Jardine property brochure - spread

Work completed while
working at Nicholson Gurthrie Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Advertising Agency




LAW INSTITUTE OF ICTORIA

LIV Corporate
Style Guide

UDE TO APPUCATON OF THE CORPORATE GENTIY

Fr e lormaion e and e, s ot
Koty lcandor D & Desin Ot 03 5607 340

[TS——

Our Visual Identity

tcousue

| [} Wllln

lcloria

sz [N
ek hl_&lilll[ﬂ
Victorla

| e

g LW
154 Ul_xlllule
Elaria

g, LAW
| 6

U

Colours

PRBAARY 10 SUPLEMNTARY COLRS

LIV Style Guide LIV Style Guide LIV Style Guide LIV Style Guide
Forms Collateral Mandatories Masthead Use
LIV Style Guide LIV Style Guide LIV Style Guide LIV Style Guide
Sub-brands Displaying Other Logos
=] slois
e
LIV Style Guide LIV Style Guide LIV Style Guide LIV Style Guide

Work completed for
Law Institute of Victoria

as a contractor

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




SOUTH MELBOURNE Location 30 WM 360-68 [ puson [l Pmis 287

Artwork at 50% of actual size

3600mm

Weuson Wows2sr

| —TTT

3 FOWLES

Al iicronsemss

® [ T |

SeCRevrs s & Comitions

® [em—

FA+S External signage

FA+S External signage

FA+S External signage

FA+S Invoice

|

I 6 NSNS
FOWLES

v B 0000000

Purchase Order AR
I= ==

[omm

=

e - —

.

Application for Credit Account

FA+S Terms & Conditions

FA+S Purchase Order

FA+S Sales contract

Please Note:

All Carpet, Vinyl & Underlay
must be paid in full 3 days
prior to the installation date.

Installation charge may
be paid on completion.

'FOWLES

AUCTIONS+SALES

FOWLES
AUCTIONS + SALES
www.fowles.com.au

es.com.au

Print size:90mm(w) x 25mm

FOWLES

AUCTIONS+SALES

Print size: 270mm(w) x 7émm

PMs 021 Orange + White

Art

Approval

The at depart
oan Gpproves.

pret

s ons chargos.

FA+S Letterhead

Work completed for
Fowles Auction + Sales

FA+S Infernal signage

FA+S Coffee Travel Mug

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

FA+S Uniform Shirts




Vehicle Sales Advice

Vehicle Sales Advice

PRESTIGE
AUCTIONS

Currentand late model imported marque brands Upmarket, top-of-range local & imported brands

MANHEIMFOWLES

ManheimFowles form

ManheimFowles promotional brochure ManheimFowles promotional brochure spread

@ RRP $110 e

pay attention to
1d add value
lcles.

Prestige &
Performance Prestige &

hicle Aucti
= Performance b
Vehicle e
Auction

ManheimFowles
Truck & Machinery
2007 Auction Planner

Looking fora
particular vehicle?

Try our website
“Quick Search”

manheimfowles.com.au

ManheimFowles marketing flyers

ManheimFowles marketing flyers

Certificate
of Recognition

@‘ MANHEIMFOWLES

powered by MANHEIM

ManheimFowles mousemat

ManheimFowles cheque

ManheimFowles certificates

ManheimFowles marketing flyers

Work completed for the
Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

rebrand of ManheimFowles
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Q< a great month
< t : of 9
Pull the gloves on, i June Auctions
and join the
Ford team at the
2004 Foster’s
Australian Grand Prix. |

AR
‘~|\‘n%h; *@

Grand Prix *

| A

Auctions

R
Weve gor g
bagiu] o ghe
SWeeles( Vehicles

==
P for auctiop j
MELBOURNE
Wednesday
Hay 13 af 11a

Fowles Auction Group Direct marketing Fowles Auction Group Direct marketing Fowles Auction Group Direct marketing Fowles Auction Group Direct marketing

Work completed for
Fowles Auction Group Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




wise

PROPERTY MANAGEMENT

(

www.wiseproperty.co.nz | 09268 9473

Wise Presentation folder

Wise Logo design

Wise Vehicle Signage

Noel Jenkin
0412 277 858

noel jenkin@fisherjenkin.com.au

Fisher Jenkin Pty Ltd

FiSher Unit 2, 200 Whitehall St
J ] 1y Yarraville VIC 3013
Tel: 03 9689 9600
Workplaoe SafetyAdvisors‘ Fax:03 9689 9677
G fisherjenkin.com.au

Fisher Jenkin Logo design & business card

| & |

David Grer
@ Dimordsal\.lrgo @'

Mutofchs metraby Py LED Cirg=d 451 3 S0 ez
o, B0Cato et bdobie o5 dads: S dds
Hewtroim Bast Wickoria 3123 Fax 51 a0 1me
Lo A e Ermnail  dgfRaut ook conmn.au

&

Autorola Business card

Work completed for

Desktop Design

Workplace Safety Ady

DESIGN - DEVELOP « CONSTRUCT + PERATE - Mool

—_—Num

Autorola Foyer design

2014 Project
Jobbing Employer
HS Plan

(HorkHealth & Safty Mnsgement System)

Fisher Jenkin Folder Cover

Workplace/Safety Advisors

- DESIGN » DEVELOP » CONSTRUCT + OPERATE

Fisher Jenkin Vehicle signage

Design guide

Autorola Design guide

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Autorola Display stand mock-up




cafe kinetic uniform

the passion of
brothers Theo and

Sam Mihailidis.

kinefic

cafe kinetic brochure

103 Finders Lane, Melboume VIC 3000 | Bookings: namg

| kinetic

home ourstory sophisticated  awardwinning  choice  catering testimonials

s
Ly

y ‘é‘“‘."" £

signature dishes and a healthy

quick - fresh:heahhy

selection of fresh vegetables
and salads.

Design your own feast at the
front dell counter or grab &
freshly premade lunch.

cafe kinetic website design,phofography & production

Work completed for
Desktop Design

cafe kinetic paper bag

103 Flinders Lane, Melbourne VIC 3000 | Bookings: 03 96

|kine

home ourstory sophisticated awardwinning  choice catering

btic is the passion of
Theo and Sam

5. Award winning

pur emphasis is on
psh and healthy. We
ted in the busiest part
bume's CBD.

(Contaot us | Bookings 03 9652 4633 | cafe Kineio ® Copyright 2012 | Sitemap | Website Designer | Intecr Dosigner | Faitrado Coffes | Top 100 Review

cafe kinetic website design,photography & production

Sandwich Bar Hot Soup Bar Salad Bar

Pre Cut Sandiwiches / Foccacias

Chonges Daily Changes Daily
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Lunch Menu

About Us

Hot Food Bar Vegetable Bar

Chonges Daily Changes Daily

How to place your order

cafe kinetic menu

103 Fiinders Lane, Melboune VIC 3000 |  Bookings: 03 96
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brand guidelines
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En of glamour from
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‘Contact us | Bookings 03 9662 4533 | cafe kinetc ® Copyright 2012 | Stemap, | Website Designer | Itarir Designer | Faitrad Caffee | Top 100 Raview.

cafe kinetic website design,photography & production
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IT Recruitment

CLUGL

EDGE

IT Recreitmant

The Experts in IT Recruitment

IT Recruitment

Garry Collier
Pariner

Ecige Recnuftment Lid
PO Box 108504

il O T TR Auckiand Caniral 1143
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Edge Logo design

Edge Web banner ad

Edge Business card

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




Logo file formats explained

Which logo do | use?

Print Logo’s supplied
.ai - files are native llustrator and are vector files. They are

usually CMYK but can be pms colour formatted files, they are

intended for use as artwork by professional print purposes. BOUTIQUE

oW

Screen
Jpg ~ files are joint photograph group files. They are usually RGB

BOUTIQU E BOUTIQU E colour format files and have been extremely compressed they are

tate Agent Estate Agents intended or use n wob pages and ofice appications such as
£ Agents Microsoft Word® and PowerPoint®.

Transparent BOUTIQUE Wab
BOUTELE it ot
BOVTEA Vit ot

g fles are RGB colour format s vith a transperent o i
BO U I QU E background. They are intende fo use in web pages and in BT e iy
I rrryens
applcalons such as Mirosoft Word® and PowerPoin®. BT e i
s

Wby

state Agents Portable Document file E

pdf — fils are supplied 50 the user can view the logo.

ogo Guide — April 2015

Boutique Logo Boutique Direct mailer Boutique Logo guide Boutique Styleguide

Logo Colours Valuable Asset White Reverse Logo

The symbol of Boutique and file names Boutique colour pallet Qur logo is a very valuable asset This logo is designed to placed on background colour when needed.
Boutique Logo is a black & white logo. We must treat our logo icely. Never abuse the, they don't have B Qur logo has be designed to be used on a background colou.
arms and legs and cannot fight back. Our logo should not be.
‘squashed or stretched. Please give our logo lots of space, do BOUTIQUE The logo should be placed so it is half on and half off the background

An acoent colour of orange & shades of black are used to
enhance the logo.

Pantone Matching System 021 Orange was chasen, aking
vith 20% Biack & 70% Black are preferred

ot plece elements o close together X colour, the exact position is the bottom of the B, see samples beiow. x
white nd Do not D
logo. This clear whte space allows our logo to have breathing
space and helps our logo have a bigger impact. B soumeue
" -

BOUTIQUE BOUTIQUE
"9.,,,“.','49.,.“‘ S fom Sl Of course other colours can also be used i special
circumstances but any additional colours should be:
used with care. ar
N . Draw an imagery force field around our logo - this is are know as V
N ———— heclot vt sace. D ot poc oo coser tan s 0,
sounae oo
Minimum Sz
‘The Boutigue logo should be reproduced with the circle 25mm
‘measuring no less than 25mm in width.
BOUTIQUE BOUTIQUE BOUTIQUE BQMUHNS“UE !mmmme E WE
ouTIay gunst gunel R b
Boutique Logo guide Boutique Colour guide Boutique Logo guide Boutique Logo guide

!

Logo Property Boards Stationery Web address logo tag

Our logo is High Resolution and Online Private Sale & Lease Boards Letterhead & Business Card To be used only where our logo cannot be used
O —— private
It can be used online and on high resolution printed media

on an orange, light grey or white background is preferred. p rva Te

boutique
ssiuieaggm_‘s

boutiqueestateagents.com.au

BOUTIQUE soumale BgHaTMIQUE . 0407 035 268 :::’&“""{ =R
= Toutome bz 03 03 Tombane o2 W1 01

boutiqueestateagents.com.au

Boutique Styleguide Boutique Styleguide Boutique Styleguide Boutique Styleguide

Work completed for
Snap as a contractor Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!
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Tackling drugs, violence and cyber bullying
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Leadership Mission

1

20th Man Foundation 2013 Annual report 20th Man Foundation 2013 Annual report

BOARD

20th Man Fund is
fortunate

to have a

committed
team of ioca

board members

from

LES TWENTYMAN

KID'S CHRISTMAS FARTY

SATURDAY SCHOOL

20th Man Foundation 2014 Annual report 20th Man Foundation 2014 Annual report 20th Man Foundation 2013 Annual report 20th Man Foundation 2013 Annual report

Charity work completed for
20th Man Foundation as a Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

volunteer




