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victoriaALIVE

ABILITY
LINKS

INCLUSIVE
VOLUNTEERING

EVERYDAY

M\

&
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The Victoria ALIVE project... victoriaALIVE
aims to increase the involvement of people with a disability in the Victorian
community sector through volunteering over the course of 2018 and 2019

N\

victoriaALIVE

Ability. Links. Inclusive Volunteering. Everyday.

www.victoriaalive.org.au

LEADING
REPRESENTING

CONNECTING
SUPPORTING

\’ volunteering
VICTORIA

Volunteering Victoria - Victoria Alive bookmark design

Volunteering Victoria - Victoria Alive DL Postcard

Volunteering Victoria - Business Card

Volunteering Victoria - Business Card

MEN \ WOMEN
25% 35.1%

AGED 15+

Over one third
(35.1%) of women
and over one
quarter (28.1%)
of men aged 15
years and over
had avoided
situations
because of their
disability.

-

27th

Australia

ranks lowest
among OECD
countries for the
relative income
of people with
disabilities.

victoriaALIVE

victoriaALIVE

Dominic Szeker
Senior Project Officer

P 03 8327 8501
E alive@volunteeringvictoria.org.au

L 2/491King Street,
Melbourne West, 3003 Vic
www.victoriaalive.org.au

Ability. Links. Inclusive Volunteering. Everyday.

victoriaALIVE

Camellia Sayed
Marketing & Communications Officer

M +61 429 581 806 |
c.sayed@volunteeringvictoria.org.au

P +61 429 581 806

N4

volunteering
VICTORIA

Volunteering Victoria | volunteeringvictoria.org.au

Volunteering Victoria - Victoria Alive infographic design

Volunteering Victoria - Victoria Alive DL Postcard

Volunteering Victoria - Victoria Alive Business Card

Volunteering Victoria - Business Card

victoriaALIVE

Disability Rights

Mental health problems and
mental illness are among the
greatest causes of disability.
Diminished quality of life and

reduced productivity

T
T
ABOUT 45%

Of Australian adults
will be affected by
mental illness at
some time in life.

[ ]
="
1.2 million
People with
disabilities report

difficulties using
public transport.

94%

Of people with
disabilities have
the support
they need to
live in private
residences.

&

ONLY 4.4%

Of people with
a disability in
Australia use
a wheelchair.

\’ volunteering
VICTORIA

Volunteeringuictoria org.au

Volunteering Victoria - Victoria Alive infographic design

Victoria Alive Launch prepared
for Volunteering Victoria

as a contractor

Volunteering Victoria - Victoria Alive infographic design

Volunteering Victoria - Victoria Alive infographic design

Volunteering Victoria - Pull Up Banner

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




Su110 Who is Sumo? Customer Internet Products

Bundle Mo

Internet solutions
for your home

Value Proposition Value Proposition

DO0® 0OEC

Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation

Technology . Home Wireless A Home Wireless Broadband Home Wireless Broadband
Options Broadband o -whatisit? — benefits?

- ~,

h Y

Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation

Home Wireless Broadband
— simple plan

Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation Sumo animated PowerPoint presentation

Animated Sumo PowerPoint
prepared while contracting Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

for VIP




FOUR FLEET, YOUR Wiy

Maximise
remarketing
returns by
upstream
selling?

What is Upstream Selling?
Lipstraaem Sefng i 1he ranstarring

of Ihe rermarketing processes o beloe
de-Beating, not after de-Nesting
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Benelits of Upsiream Selling?
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Why Upstraam Sallin
is growing in popularity?

Carbon Emissions - Greaner Process
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PowerPoint - Upstream Selling prepared for Autorola

PowerPoint - Upstream Selling prepared for Autorola

PowerPoint - Upstream Selling prepared for Autorola

Why is Upsiream Salling
growing in popularity?

TramBamy | e D eweckmirpsies

Why is Upsiream Sealling
growing in popularity?

e

International expariancs

Europe | LISA

Upstream Seliing — Flow

.

PowerPoint - Upstream Selling prepared for Autorola

PowerPoint - Upstream Selling prepared for Autorola

PowerPoint - Upstream Selling prepared for Autorola

PowerPoint - Upstream Selling prepared for Autorola

Turnback Disposal Programme - Flow
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Benelfits for fleets with
fully maintained operating leases
Elimingle overcharge on repalrs - afier Handback!
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PowerPoint - Upstream Selling prepared for Autorola

Upstream Selling PowerPoint
prepared for Autorola

- AfMA Exhibition

PowerPoint - Upstream Selling prepared for Autorola

PowerPoint - Upstream Selling prepared for Autorola

PowerPoint - Upstream Selling prepared for Autorola
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°BP Wyndham Vale C@ﬁee

BP Wyndham Vale pelmet artwork 7920mm x 550mm

Mock-up and measurements completed Pelmet mock-ups and measurements completed i - Sandwich cabinet artwork 3850mm x 540mm

3

Frozen Oak machine and background completed job BP Wyndham Vale Coffeetime pelmet completed job Above fridge new design completed job Sandwich cabinet completed job

Digital large format artwork
prepared for BP Wyndham Vale Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

and Coffeetime




Meditation explained
50 you can really
understand and

then become i, so as
to enhance health,
wellbeing and life.

BASE LINE INTERNAL PROGRAM

gl ATRULY Y UNIQUE PROGRAI

For inquiies regarding BLIP
MindBocy

p——— | Written by Al Close
[ ——— ditator, Trainer to Eite Athietes,

For inquiriesregarding BLIP
MindBodyxta

Website:wwiemindbodyxta.com
L ————

1SBN No: 076-0-9953875-0-5

This program shows a way for you to
transform yourself and your game in an
everyday and every way fashion!

SR
THE

BASE LINE INTERNAL PROGRAM

TENNIS

A chance to excel, a chance to
unleash your game from the
shackles of doubt and/or inaction.

A revolutionary approach to the
“Zen” aspects of playing tennis.

For inquiries regarding BLIP

MindBodyxira

Websit: wanmindbodyirs.com au Written by Al Close

B sk o -8 Trainor

BN B PG

For inquiies regarding BLIP
MindBocyxra

1SBN No: 76-0-0953876-4-3

A unique program of high
performance that separates
the best from the rest.

“=u"BASE LINE INTERNAL PROGRAM

SPORTING
EXCELLENCE

& A unique way to realise
. one’s potential in the sporting
frofrmeiei ! world, a way to enter your
Zone and compete with

effortless effort.

For inquires regarding BLIP
MindBodyXira

Written by Al Close

MindBodyXtra - Digitial Electronic Book Cover Series

For inquiriesregarding BLIP
MindBodyxta

Website: wvaemindbodyxta com.au

1SBN No:076.0-0950878-6-1

MindBodyXtra - Digitial Electronic Book Cover Series

Book Cover Artwork designed
& prepared for MindBodyXtra
Electronic Publications

MindBodyXtra - Digitial Electronic Book Cover Series

BLIP 215 now taken out intg
yourgworid 50 you can achieve.

¥ | BASE LINE INTERNAL PROGRAM

_'ﬁ MEDITATIVE

BLIP 2is all about the
Meditative Experience
Energising Health, Fitness,
Creativity, Potential,
Happiness and Success for
&  Life, Work and Sport.
= Writienby Al Close

- Lietime Zon editalor Traier t Elte Atites,
orporate World and everyday People

The “Yips!” of GOLF have destroyed even
the greatest and most talented golfers.

The BLIP of Golf comes from
alifetime involved in the high
performance of the
professional sporting world
and Zen meditation.

BASE LINE INTERNAL PROGRAM

become just a “BLIP"
golfer radar. A unique program
for all golfers.

" Wrfton by Al Close
TR o eat torTrainer to Eiite Atmeles
‘Gorporate World and everyciay Pec

This is a unique and revolutionary program
of BELIEF; CHANGE and ACTION

AND THE
BASELINE INTERNAL PROGRAM

AGING MYTH

Here atlast is
a program that
dispels the
fears and myths
about aging,
you can be
rejuvenated,
You can reverse
your biological
“aging” and you
can be happier.

Written by Al Close

*  ittimo Zen Wecitator Trainer o i Atists,

rporate World and everyday People.

For inquiriesregfaing BLIP
MindBodyXra

Website: s mindbodyta.com il
L N————
1SBN No:076-0-9053675-20

For inquiies regarding BLIP
MindBodyxra

1SBN No: 76-0-0953876-5-0

MindBodyXira - Digitial Electronic Book Cover Series

For inquiies regarding BLP
MindBodyxira

[ ————
1SBN No: 076-0-6480675-1-4

MindBodyXira - Digitial Electronic Book Cover Series

A unique program of exercise for ll ages,
using the energies of mind, body and creation to bring
out changes at the cellular levels of us.

Written by Al Close
SR S A e
rate World and everyday People.

The “Yips!” of GOLF have destroyed even
the greatest and most talented golfers.

The BLIP of Golf comes from
alifetime involved in the high
performance of the
professional sporting world
and Zen meditation.

BLIPo

BASE LINE INTERNAL PROGRAM

become just a “BLIP” on the
golfer radar. A unique program
for all golfers.

. *
Written by Al Close

For inquirie regarding BLIP
MindBodyxta

Website: i
Emit: alangmindbocyxtr.comau
1SBN No: 976-0-9950675-5:6

ettty

For nquiries regarding BLIP
MindBodyXira

Website: wwmindbodyir.cimau
Emai aanGmindbodyxtra.com au

Corporate World and everyday People.

Here is way to assist the acceleration of reducing
your weight by increasing the power of your mind,
a unique and easy way to reach your goals,

that s not spoken about very often, and can mean
the difference between success or failure

ND

BASE LINE INTERNAL PROGRAM

WEIGHT
REDUCTION

Written by Al Close
Trainor

BLIP 2.1 is now taken out and
into your business world so you
can achieve what has never
been achieved.

BASE LINE INTERNAL PROGRAM

CORPORATE

BLIP 2.1 is all about the
Meditative Experience
Energising Health,

Fitness, Creativity,
Potential, Happiness

®  and Success for Life,
Work and Sport.

Written by Al Close
T i S S
Corporate World and everyday

This program is for those who have completed
BLIP 1 & 2 with us previously, andor are more
experienced at Meditation

BLIP3

BASE LINE INTERNAL PROGRAM

ADVANGED

BLIP 3 Advanced
is looking to expand
even further, their
Meditation and apply
this to Spirituality,
Mysticism, Subtle
Energy Bodies and
then the health of
physical, mental,
emotional and
spiritual energy fields.
This program will
Enlighten you.

— Written by Al Close
~Lietine Zan Medito: Triner toElte Atites,
roorate World and everyday People

MindBodyXtra - Digitial Electronic Book Cover Series

s regaring BLIP
Wrdsoapien

e —

This unique program allows a vivid imagination to be set
free, whilst never losing what has worked before.

BLIP..

BASE LINE INTERNAL PROGRAM

BEYOND
FITNESS

The possibiliies of
fitness can be missed

by a preoccupation

® | Withwhat has worked
previously. This limits

4 fitness to those
parameters, rather than
inquiririg &s to what

= W& Toxactly are the
possibilities) that are

4 being ignored for

the past.

Written by Al Close

- Lifetime Zen Meditator, Trainer to Elite Athietes,
‘Corporate World and everyday People.

MindBodyXtra - Digitial Electronic Book Cover Series

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




Pull Up Banners for Corporate Function

Pull-Up Banners Website & App
Design Artwork prepared for
MindBodyXtra Exhibition

MBX
ELITE+

MEMBERSHIP

JOIN OUR MBX ELITE+ MEMBERSHIP
PROGRAM TODAY!

FOR LESS THAN THE COST OF
A COFFEE & CAKE EACH MONTH!

LIST OF PROGRAMS:

* BLIP

e BLIP 2 MEDITATIVE

e BLIP EASE IN MOVEMENT

e BLIP 2.1 CORPORATE

e THE BLIP OF TENNIS

e THE BLIP OF GOLF

e THE BLIP OF HEALTH

e BLIP 3 ADVANCED

e BLIP AND SPORTING EXCELLENCE
e BLIP AND THE AGING MYTH

® PLUS MANY OTHER APPLICATIONS,
WILL FOLLOW...

WRITTEN BY AL CLOSE
LIFETIME ZEN MEDITATOR, TRAINER TO

ELITE ATHLETES, CORPORATE WORLD AND
EVERYDAY PEOPLE

WWW.MINDBODYXTRA.COM.AU

B LT+
MERMERSHP PROGAAM

BMX ELITE+
MEMBERSHIP PROGRAM

Turn up the Dial

RED Chaf - Recipes

MindBodyXtra - Website & Mobile App Layout s

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




BASE LINE INTERNAL PROGRAM

EASE

ENERGY ACTIVATED SYSTEMIC EXERCISE

IN MOVEMENT

A unique program of exercise
for all ages, using the energies
of mind, body and creation

to bring about changes at the
cellular levels of us.

MindBodyXtra - Pull-Up Banners

Pull-Up Banners designed &
prepared for MindBodyXtra
Exhibition

THE

BLI

BASE LINE INTERNAL PROGRAM

TENNIS

A revolutionary approach to the
“Zen” aspects of playing tennis.

This program shows a way
for you to transform yourself
and your game in an everyday
and every way fashion!

MindBodyXtra - Pull-Up Banners

BASE LINE INTERNAL PROGRAM

AND THE ART
OF GARDENING

BLIP and the Art of Gardening
is a way to capture the wonder of
Nature, whilst gardening, and
take this with you into every day.

So here is a program of conditioning
oneself, to be better prepared
physically and mentally to work in
the garden, without the many
injuries gardening can bring.

MindBodyXtra - Pull-Up Banners

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

BASE LINE INTERNAL PROGRAM
Understand meditation

Apply and BECOME meditation
Enhance health, well-being & life.

. BLIP 2

BASE LINE INTERNAL PROGRAM

: - APPLIED
Beyond learning meditation.
Intentionally applying meditation
to health, creativity, fitness,
happiness and success in

work, sport & life.

BLIP 3

BASE LINE INTERNAL PROGRAM
- ADVANCED

This program is for those
who have completed

BLIP 1 & 2 with

us previously, and/or

are more experienced at
Meditation. This program

will enlighten you.

MindBodyXtra - Pull-Up Banners




LIVING OUR VALUES
EVERY DAY

HUMAN RIGHTS

UNDERSTANDING
DET’s VALUES

SEVR: OUR PEOPLE OUR SUCCESS

G

_,”‘. RESPONSIVENNESS

LIVING OUR
VALUES
EVERY DAY

Show Your Values
Colours Day

THE
EDUCATIO RIA
\STATE .\ V&?‘:ﬂm,

DET’s Values Campaign Poster | Vic Govt DET

Education State Banner | Vic Govt DET

Education State | Vic Govt DET

DET’'S VALUES

"‘" INTEGRITY
R\ IMPARTIALITY

@

]
% RESPECT
i o

E P G
\augeron, Yhoma s,

scenario one

RESPONSE CARD

@ secommonry

(e

INVESTING IN OUR PEOPLE

THE DEPARTMENT OF EDUCATION AND TRAINING
VPS PEOPLE STRATEGY 2016-2020

Niigrod, o 2

MESSAGE FROM THE SECRETARY

DET's Values Campaign | Vic Govt DET

DET’s Values Response Cards | Vic Govt DET

People Strategy Report | Vic Govt DET

People Strategy Report | Vic Govt DET

2017 Victorian
Learn Local
Awards

. 4 Thursday 31 August 2017

/A_ Malvern Town Hall
)

N

2017 Victorian
Learn Local Awards
Nominations Open
Apply Now

Closing 9 June

L

Learn 'l’fwunm‘t\ Vo...
W Local TATE e

<

2017 Victorian Learn Local Awards h
Nominations Open, Apply Now Qe
Closing 9 June

'@ Local

\grod, ey

\ S
&

2017 Victorian
Learn Local Awards

The Ro Allen Award
Recognising Pre-accredited Learner Excellence

WINNER

Christie Sinclair
Banksia Gardens Community Services

e

L
Learn

- Local

EbucaTion
TATE

Learn Local Booklet | Vic Govt DET

Social media, web & print files
prepared for Department of

Education and Training

Learn Local Social MediaTile | Vic Govt DET

Learn Local Website Banner | Vic Govt DET

Learn Local merged certificate | Vic Govt DET

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




AWARDED TO

lllih Bk

SWEET MELBERY FRESH

One Organic Berry Bomb, Sweet Organic
Canteloupe, Orgaric Coconut Water.
CARROT CAKE

One Organic Chai Bomb, Organic Banana,
Organic Garrot, Organic Coconut Mik.
THE CLASSIC CHOC SHAKE

One Organic Cacao Bomb, Organic Banana,
Organic Almond Mik, Organic Chocolate,

100% NATURAL - $7.40

Organic Aimond Mik, Unsalted Peanuts.
STRAWBERRY OATS SHAKE

One Organic Berry Bomb, Juicy Strawberies,

Organic Coconut & Aimond Mik, Oats,

SUNSHINE PINE

One Organic Chai Bomb, Sweet Pineapple,

Organic Coconut Mik, Maple Syrup.

GREEN MANGO TINGLE

One Organic Green Bomb, Tasty Mango,

Juicy Strawberries, Organic Coconut Mik

MAKE UP YOUR OWN SMOOTHIE

Using one of our Smoothie Bombs with your

selection of fruit & mixer (Coconut Water, Almond Milk,
Goconut Mik or Soy Mik)

[ YT r———p——

T T

Lunchbox $15

MLC SUPER GREEN .
ROWING One Organic Green Bomb, Grispy Green Apple,

Organic Coconut Water. @-,..k @%
gEATINCATE OF BANANA NUT s
N Rowke. CHIEVEMENT One Organic Peanut Bomb, Organic Banana, CBRE W~

LUCKY DOOR PRIZE ~ DRINKS & CANAPES.
(GUEST SPEAKER SEARON MORRIS

APRIL22

2016 : = Handmade flatbread [/

+ salad + soda uf

NUTRITIONAL REAL FRUIT SMOOTHIES FOR YOUR HEALTH AND WELL BEING.
20 s e o s A 501

CERTIFIED ORGANIC + VEGAN * GLUTEN-FREE * RAW * ALL NATURAL + DAIRY FREE + PALM OIL FREE

Personalised Certificates | Snap CBD Smoothies Menu | Snap Creole Menu Poster | Shap CBRE Pull up Banner | Snap

%5 Links Qe

e et

OUR MOTHER'S DAY CLASSIC - NETWORKING EVENT

my workouts THURSDAY 4 MAY, 5PM - 7PM

competition B’"‘:" LEVEL 34, 8 EXHIBITION ST, MELBOURNE
- S @W’" LUCKY DOOR PRIZE - DRINKS & CANAPES
(== IVERE GUEST SPEAKER - SHARON MORRIS
\ CEO - OF THE MOTHERS'S DAY CLASSIC FOUNDATION
E 8

Kb yimuia2016-beta
s Glveavay tonight ANNUAL
e REPORT

CBA Christmas Card | Snap Links DL | Snap

ECT Annual Report | Snap

sikkens AkzoNobel

Recipent:
Value /Treatment:

Message:
ountablty
e understand personable

€
2
- Expiry Date:
9

e 8
MAceDON RANGES HOTEL & Sra

ACCOMMODATION | DAY SPA | CONFERENCE | WEDDINGS | RESTAURANT

s
customers 838 n: fr

e Serisl Number:
communications to life

Gl oramal 0 book your appeinimen 03 6426 4066,

Autowave’
The natural choice for efficiency

— A TOGETHER #Eco-Logical
sikkens for 2 SBI3

Walll Signage | Snap Logo Design | Shap Sikkens Poster | Snap Gift Voucher | Snap

Design, large format and

artwork prepared for Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Snap - West Melbourne




café | kinetic

IVVY

FITNESS

Srcred

==

7

Yz ==
”"/WJ() AN

FJP Safety Advisors’

cafe kinetic Logo Design

Ivvy Logo ReDrawn

Lashed Logo Design

FJP Logo Design

MAcCEDON RANGES HOTEL & Spa

ACCOMMODATION | DAY SPA | CONFERENCE | WEDDINGS | RESTAURAN

NASCO

AUCTIONEERS

. a
i
——

“Excellence in Air Conditioning and Refrigeration”

Macedon Ranges Hotel & Spa Logo Design

Nasco Logo Design

The day spa Logo Design

Premiair Logo Design

W

I~

contracting

YARRACHEM

leum o

Brighton Public Golf Course Logo Redesign

Logo designs created

Edge Logo Design

Yarrachem Logo Design

Oleum Logo Design

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




InfraCOOL’ }“.

Technology

Dulux logo design

Dulux packaging

Dulux web & print support graphic

Dulux sales rep polo

iritra COOL =
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Dulux web & print support graphic

Dulux web & print support graphic

Dulux trade brochure

Digital Feforance Guide
* *
m= b
AN InfeaCOOL 3
S " = L]
- ™ -

Dulux product colour sample brochure

Total design and production
of Dulux new product launch

as a contractor

Dulux product brochure

Dulux product DVD

Dulux product brochure

Dulux sales folder

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!
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Dulux website banner flash ads

Dulux website banner flash ads

Dulux website banner flash ads

Dulux web & print support graphic

The: need for Cool Roals

e s e T B
PR S —

The beoafits of Dedex- Cool Rool

Dulux web & print support graphic

Dulux web & print support graphic

Dulux website user interface

Dulux website user interface

kY
i

Dulux website user interface

Website designs for
Dulux new product launch

as a contractor

Dulux website user interface

Dulux website user interface

Dulux website user interface

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




Dulux instore display stand finished product

Dulux display stand finished product

Dulux instore display stand mock-up

Dulux trade poster

Dulux instore billboard

Dulux trade brochure

Dulux advertising award

Ny o a0 ks b
Tuha” o heep: ja home cocke

A (ke el (T Y L b (T =

Coal Mool Qraste Calivlaier

Dulux product information fiyer

Instore wall display stands,
app design, POS prepared for
Dulux new product launch

Dulux smart phone quoting app

Dulux building photo editing work before

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Dulux building photo editing work before




- FAME

The story he:gln!.

Brand Planning ot Fosters

H2 Run Strategic BB
# Planning Training A

Foster’s style guide Foster's style guide Foster’s style guide Foster's powerpoint marketing presentation

, Links to Integrated Flanning , Propeller Understanding Review ... The Heed for Growth
e, i

{?ﬁﬂ = i =a
V] | - -
BEm reUUTT @
et e e o e R

| i

Duiving Connection

Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation Foster's powerpoint marketing presentation

Work completed for
Fluid Design as a contractor Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




Kellogg's product brochure inside Kellogg's product back

Excelpet Trill retail brochure Excelpet Trill brochure inside Excelpet Trill brochure back

Excelpet Trill retail brochure Excelpet Trill brochure inside Excelpet Trill brochure back Sportspower retail brochures

Design and art direction while
working for George Patterson Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Advertising Agency




St George Oven brochure Colliers Jardine property brochure Colliers Jardine property brochure - front

St George Oven brochure inside Colliers Jardine property brochure - inside

MFB CFA - brochure - inside spread MFB CFA - brochure - inside spread 101 On Collins Property sale campaign Colliers Jardine property brochure - spread

Work completed while
working at Nicholson Gurthrie Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

Advertising Agency




\q Flyes Our Visual Identity Colours

I.Ncmm S EEme q
Style Guide o
SRR F e -
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LIV Style Guide LIV Style Guide LIV Style Guide LIV Style Guide
Tiers Forms Collateral Mandatories Masthead Use
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LIV Style Guide LIV Style Guide LIV Style Guide LIV Style Guide
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1 v = ———
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LIV Style Guide LIV Style Guide LIV Style Guide LIV Style Guide

Work completed for
Law Institute of Victoria Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

as a contractor
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FA+S External signage

FA+S External signage

FA+S External signage

FA+S Invoice

— ®  EE——

e L
.

LT

FA+S Terms & Conditions

FA+S Purchase Order

Please Note:

Al Carpel, Vinyl & Undertay
misst be paid in full 3 days

priar to the instaflation date.

Installation charge may
be pald on completion,

FOWLES

AUCTIONS + SALES

FA+S Remittance Advice & Cheque

FA+S Sales contract

o

z

%;..

ross L
LUl e X )

T

NS
www fgeies. com.au

Frrd s W »

T i ot APrrte] o M
PRS00} e = WA

| Ge——

Approval| ————== 2 |"=.._._...._. e

FA+S Letterhead

Work completed for
Fowles Auction + Sales

FA+S Infernal signage

FA+S Coffee Travel Mug

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

FA+S Uniform Shirts




ManheimFowles promotional brochure

e 510

ManheimFowles promotional brochure spread

ManheimFowles marketing flyers

Prestige &
Performance
Vehicle
Auction

ManheimFowles marketing flyers

ManheimFowles Prestige Auction

ManheimFowles marketing flyers
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Certificate
of Recognition

ManheimFowles marketing flyers

Work completed for the
rebrand of ManheimFowles

ManheimFowles mousemat

ManheimFowles certificates

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

ManheimFowles cheque




Pull the gloves on,
ard foln the
Ford team at the
2004 Foster's
Australlan Grand Prix.

Fowles Auction Group Direct marketing Fowles Auction Group Direct marketing Fowles Auction Group Direct marketing Fowles Auction Group Direct marketing

Work completed for
Fowles Auction Group Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




wise

FROPERTY MAMAGEMENT

(

www.wiseproperty.co.nz | 09 268 9473

Wise Presentation folder

Wise Logo design

Wise Vehicle Signage

Noel jenkin
0412 277 858

ol jrwiely@ el i conm sy

Fisher
Jenkin

Workplace Safety Advisors™

g——— fisherjenkin e

Fisher Jenkin Logo design & business card

YEARS
2010-2020

CELEBRATING A DECADE
SERVING AUSTRALIAN INDUSTRY

Autorola Business card

Work completed for

Desktop Design

Fisher Jenkin Building signage

Autorola Foyer design

2014 Project

zrtry Rrplingm

Fisher Jenkin Folder Cover

Fisher Jenkin Vehicle signage

Design guide

Autorola Design guide

Autorola Display stand mock-up

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




Sandwich Bar Hot Soup Bar Salad Bar
2oy " - brand guidelines

Pra Cut Samdhiches /

Chonges Daily =

version 1

Lunch Menu Hot Food Bar Vegetable Bar

Diefary Requirements

How to place your order

cafe kinetic uniform cafe kinetic paper bag cafe kinetic menu

2 ey L, Mt V0 00 | Buseng 61

the passion of
brothers Theo and

Sam Mihailidis.

kinefic

cafe kinetic brochure cafe kinetic website design,photography & production cafe kinetic website design,photography & production cafe kinetic website design,photography & production

The Experts in IT Recruitment EvoL Garry Collier
Parinar Edige Recruttment Lid
PO Box 108-504

IT Recruitment Dect +84 00 072 1700 Auckland Candral 1142

Moblk +24 021 455027021 ITJOES) MW Zealind
Emal gamp@ed garsonit.oonz wesw cerecnut. oo e

cafe kinetic website design,photography & production Edge Logo design Edge Web banner ad Edge Business card

Work completed for
Desktop Design Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!




BOUTIQUE

Estate Agents

Boutique Logo

B

Entofe Agerrn

Boutique Direct mailer

Boutique Logo guide

Logo file formats explained
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Boutique Styleguide
Logu Colours Valuable Asset White Reversa Lngo
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Boutique Logo guide Boutique Colour guide Boutique Logo guide Boutique Logo guide
Logo Praperty Boards Stationary _ﬂ.-‘ Wab address FDQO tag
" B S 2 o i oo car 10 LT e ]
F.
B =] = B s
i TR, 0 [
= 2 O =
o oy g = o, 5407 608 B4 el —_— =
™ TR, ST
Boutique Styleguide Boutique Styleguide Boutique Styleguide

Work completed for
Snap as a contractor

Boutique Styleguide

Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!
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AMBASSADORS
AMND PATROMNS

e
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—r r]riFF]F‘ I : Leadership Mission

IMFACTING
LIVES

20th Man Foundation 2013 Annual report 20th Man Foundation 2013 Annual report

from BOARD

fortunate

LES TWENTYNMAN

commitied ==

20th Man Foundation 2014 Annual report 20th Man Foundation 2014 Annual report 20th Man Foundation 2013 Annual report 20th Man Foundation 2013 Annual report

Charity work completed for
20th Man Foundation as a Michelle Moodie ~ Creative, Interactive, Results, Task and People Oriented, Supportive, Friendly, Kind and Helpful!

volunteer




